the communicative function of medals. The advantages of medals as a medium of communication lay in their durability, their portability, and the facility with which they could be mass-produced. Their distribution was a way of communicating expectations and standards of behaviour to populations. Beginning with the Civil Wars of the seventeenth century, Britain led the way in the production of medals as military rewards. By demonstrating the importance of such rewards as vectors for building a consensus within society concerning conduct that was honourable or shameful, virtuous or disreputable, Clark adds a valuable new dimension to our understanding of both military history and the disciplining of European society. Clark's emphasis upon the positive conditioning provided by the distribution of honours is an important corrective to the excessive focus upon the negative conditioning that informed this disciplinary project.
The overall effect of the expansion of state honours, Clark shows, has been to reinforce existing power relationships. It will come as little surprise to most readers to discover that the more prestigious military honours have generally been accorded to officers of senior rank, or that relatively few women or Jews figure on the honour rolls. Colonial troops serving in European armies have often been denied the medals awarded to their metropolitan comrades. Another effect has been an intensification of status anxiety, prompting the refusal of honours by individuals who considered them beneath their dignity, or expressions of pique such as Horatio Nelson's flaunting of his foreign decorations to protest the award of a mere baronetcy from his own government. Clark's well-chosen examples of the complex and often-contradictory attitudes of officials and society toward state honours illustrate a sophisticated and nuanced study that takes full account of the particularities of the West European experience while locating them within the global history of honours distribution, extending from ancient times to the present. First published in French in 2015, this well-written and well-translated study of a central phenomenon of the modern world has a great deal to offer. The thesis has the virtue of simplicity: there are three forms of notoriety (used here in a non-pejorative sense): glory, reputation, and celebrity. The first of those is essentially a posthumous designation and flourishes through the commemoration of the hero in the collective memory; the second is a collective judgment made by members of a community about one of their own. The third dates back to the commercialization of leisure in the middle decades of the eighteenth century, after which it evolved quickly into "a characteristic trait of modern societies" as "the distinction between an inversion of the private and the public (private life being made public by the media)" (12). The special quality of celebrity was best expressed by Dr. Samuel Johnson in 1751 in a number of articles in The Rambler in which he lamented that a writer's standing no longer depended on the verdict of his peers but on the "sudden caprice of the public," whose fickleness bore little or no relation to quality: "when once a man has made celebrity necessary to his happiness, he has put it in the power of the weakest and most timorous malignity, if not to take away his satisfaction, at least to withhold it" (99). This tripartite categorization works quite well, although glory was not essentially posthumous and the conceptual waters are muddied later in the book by the introduction of a fourth category -popularity. Although charisma in Max Weber's formulation does eventually make a fleeting appearance, it deserves a much more thorough treatment.
Ian Germani, University of Regina
Lilti brings out very well the ambivalence of celebrity status, in which public adulation is counterbalanced by intrusive public scrutiny. It was personified by Jean-Jacques Rousseau, who was both the first European celebrity and the first to express his detestation of the attention he claimed not to seek. One can only sympathize when one learns that huge crowds gathered in Paris "to see Jean-Jacques" (112) without knowing what he had written or even who he was. At least part of his appeal derived from his eccentric lifestyle and appearance, his much-illustrated "Armenian" outfit becoming the hallmark of the Rousseau brand. Lilti rightly devotes much space to the public's insatiable demand for images of their heroes and heroines. So Voltaire was not just a famous name, he was also a famous face: as the sculptor Jean Huber told him, "I feed the public's idolatry through my images" (18). When Lawrence Sterne produced a best-seller -Tristram Shandy -he went straight round to Joshua Reynolds to have his portrait painted and then took the finished product to an engraver, commenting, "I shall make the most of myself, & sell [my head] both inside and out." Revealingly, he had also written that "I wrote, not to be fed, but to be famous" (56). The non plus ultra of this nexus was Emma Hamilton, painted not because she was famous but famous because she was painted.
Lilti advances three kinds of explanation for the development of celebrity -technological (with the reproduction of images to the fore), cultural (the romantic revolution with its stress on the authentic individual), and economic (commercialization and consumerism). They are illustrated by a number of test cases, most notably (in addition to those already mentioned) Marie Antoinette, Benjamin Franklin, Mirabeau, George Washington, Napoleon, Byron, and Jenny Lind. These were undoubtedly celebrities and reviews Canadian Journal of History / Annales canadiennes d'histoire 54.1-2 © 2019 they all had their fans. Less convincing is the unspoken assumption that they represented an entirely new cultural and social phenomenon. The characteristics identified for the mid eighteenth century were just as apparent in -say -early sixteenth century Germany or mid seventeenth century England. Martin Luther was a celebrity with fans, and so was Oliver Cromwell, although those exact words may not have been used by their contemporaries. A project currently underway at the University of Erlangen-Nuremberg into the myriad images of the young Luther has concluded that he was "the first media celebrity in history" -and even that claim might be disputed by historians of Renaissance Italy.
There are other problems with Lilti's chronology. The news that it was only from the mid eighteenth century that "monarchs were subjected to a new sort of criticism based on the recent principle of public opinion" (161) would have come as a surprise to Philip II's governors in the Netherlands or to any of the Stuart monarchs in any of their three kingdoms. On the other side of the coin, the celebrity of at least some eighteenth century monarchs -and the ways in which they used and abused it -was not "of an entirely different nature" (161) from their successors. These criticisms notwithstanding, this is an exceptionally stimulating and informative book. This is a book about visions, as the apt use of "reinventions" in the subtitle suggests. Using the construct of the gaze, Martyn Lyons charts the panoply of outsiders who have written about their visions of the Pyrenees over nearly two and a half centuries. He invites the reader to embark on a sort of historical grand tour, encountering succeeding yet overlapping visions from one era to the next, "best seen as a series of layers which supersede but do not obliterate one another" (197) . If his chapters offer a versatile, stand-alone quality, they also link together in a smooth narrative and consistent analytical framework.
A resounding strength of this book is the breadth of sources that inform it. A listing of the protagonists and their visions shows the book's range: Enlightenment geologists finding ruin and randomness in Pyrenean stones where they sought order; Romantic tourists selectively finding the picturesque and the sublime in Pyrenean landscapes; tourists of the railway age seeking leisure at the spas, religion at Lourdes, or heroic exertion ascending
